What is a brand?
By Alison Bow and Zahraa Al-Katify
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What is a brand?
1. What advertising influences you to want certain brands? Why?
Alison: I like Conrad Sewell and he promotes Coca Cola. The way a brand makes you feel, the look/ style, appeal, attraction, the worth I
feel, how people view me, wording of things.
Zahraa: Celebrity promotions and packaging. For example, I like Puma because Rhianna promtes it and packaging of jewellery is appaeling.
2. Are you influenced by the brands your friends wear or use? Why?
Alison: No, because I like to be my unique self.
Zaharaa: No, because we like different brands and their brands are competitiors to mine.
3. Are there any brands you don’t like? Why?
Alison: Smiggle, childish and you don’t get what you pay for. I don’t like Vans because they’re trying to be better than Converse.
Zaharaa: Nike, Samsung, because Nike is against Adidas and Samsung is against Apple.
4. What brand of shoes do you like? Why?
Alison: Sketchers because they’re comfortable and promote good health.
Zaharaa: Adidas, Puma, Converse, Witchery, because they’re comfortable and some are promoted by my favourite celebrities.
5. What brand of shops do you like? Why?
Alison: Some include: Pandora, Skagen, Guess, Seafolly. For example Pandora gives me an identity and I can take control, it promotes
elegance and the emotional connection.
Zaharaa: Dolce & Gabbana, Witchery, Burberry, Adidas, Puma, Angus & Coot because they all have appaeling fashion styles and products.
6. What mobile brands do you like? Why?
Alison: OPPO, because it hasn’t let me down and my family influence me (becase they have it). Mix between iPhone and Samsung.
Zaharaa: Apple, because it was my first phone and it will be my last.
7. What brand of backpacks do you like? Why?
Alison: Surf brands such as Billabong, because it gives me a connection to my earthy/ hippie side.
Zaharaa: Adidas and Lonsdale, because they look appealing and have affordable prices.
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